What recent evidence shows

Women and Al, mid-2026

Earlier studies often found a substantial gender gap in Al adoption, but a representative
US survey conducted in February 2026 found similar levels of overall chatbot use
among women and men. Differences remain, however, in how Al is used and viewed,
how exposure to Al-related change is distributed across the workforce, and women’s
representation in Al roles and leadership.

Adoption

Recent evidence suggests that the gender gap in mainstream Al adoption has narrowed. In the
US, women and men reported similar overall chatbot use in 2026; global ChatGPT activity and
Australian Al-user data also showed close to an even gender split.
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At work

Women and men reported similar levels of Al use at work, but women were less likely to say
they had received praise or recognition for using it. Identical Al-assisted work was also rated
less favourably when it was attributed to a woman.
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Job change

Women are more exposed to Al-related changes at work because they are concentrated in
clerical, administrative and business-support occupations, a pattern shaped by longstanding
occupational segregation.
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How Al is used

Overall Al use may be evenly divided, but women and men do not necessarily choose the same
platforms or use them in the same ways.
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Attitudes

Women reported greater concern about the direction and effects of Al, even as overall use
became more similar among women and men. Greater caution should not be confused with
lack of interest or capability.

Think Al is advancing too quickly ! 68% 58%%
women men
Expect Al to have a negative effect 43% 360/0

on society over the next 20 years [l
women men

Think Al has more risks than 42% 34OA>

benefits [°!
women men

Al roles

Women remain underrepresented across Al roles, including in organisations that use or develop
Al and in research and engineering.
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Leadership

Women made up one-third of European Al, data and analytics roles overall, but were less
represented at more senior levels.
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Women’s overall use of Al may now be close to men’s, but equality in
adoption does not mean equality in influence or impact. Differences remain in
how Al-related change is experienced at work, whose concerns shape its
development, and who builds and leads the technology.
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